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SILYER ICONS OF INDIA

ANMOL SILVER:
THE PRICELESS SPARKLE OF
CRAFTSMANSHIP AND LEGACY

Anmol Silver’s journey began in 2001, founded
by Mr Kishoreji Roonwal in Bangalore, a city
renowned for its rich artisanal heritage. What
started as a small-scale venture has evolved
into one of India’s most trusted names in silver
manufacturing and wholesale. The name
"Anmol," meaning "priceless" in Hindi, perfectly
encapsulates the brand’s ethos—delivering
exceptional quality, unmatched craftsmanship,
and products that resonate deeply with tradition
and culture.

The origins of Anmol Silver are as humble

as they are inspiring. Mr Kishoreji Roonwal
ventured into the silver industry with no prior
experience. Having faced substantial losses

in the family’s cloth business, he sought a

fresh start by manufacturing silver utensils and
articles with minimal investment. The transition
was not without its challenges, but the decision
proved transformative, marking the beginning of
a journey defined by resilience, innovation, and
a commitment to excellence.

A Journey of Growth and Transformation

In its early days, Anmol Silver operated as a modest
retail store catering to local clients. The brand’s initial
offerings were simple yet deeply rooted in cultural
traditions, such as silver utensils and marriage sets.
One of the first significant sales was a complete
silver dinner set, gifted by a bride’s parents for her
wedding—a gesture that reflected the emotional and
cultural value of silver in Indian households.

Over time, word of mouth about Anmol Silver’s
quality and craftsmanship began to spread, bringing
in a growing number of retail clients. This organic
growth gave the company the confidence to expand

its operations. By 2004, Anmol Silver entered the
wholesale market, supplying innovative designs and
products to meet the diverse needs of its customers.

A decade into its journey, Anmol Silver celebrated a
major milestone by moving into a larger showroom in
2010, allowing the brand to showcase a wider range
of products. This growth trajectory continued, and in
2023, the company opened its second showroom in
the heart of Bangalore. Today, Anmol Silver is not just
a retail and wholesale business but a trusted partner
for more than 1,000 clients across India.
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Craftsmanship and Quality:
The Pillars of Anmol Silver

At the heart of Anmol Silver’s success is its
unwavering commitment to craftsmanship and
quality. Each piece is a testament to the artistry
and skill of Bangalore’s artisans, many of whom are
descendants of families that have practiced these
crafts for generations.

The city of Bangalore is home to a thriving community
of artisans, whose expertise spans techniques such
as Nakshi carving, dull engraving, and intricate
handwork. Nakshi carving, a hallmark of Anmol
Silver’s designs, involves painstakingly detailed hand-
carving that transforms silver into stunning works of
art. Other methods, such as machine engraving and
various types of polish—antique, silver, and gold—
further enhance the uniqueness of each product.

Anmol Silver’'s commitment to quality is evident in
every step of the manufacturing process. The journey
begins with the selection of raw silver sheets, which
are meticulously tested for purity. Each product is
crafted using advanced techniques, including CAD/
CAM casting, spinning, dull engraving, and soldering.
Once the manufacturing process is complete, the
products are buffed and polished twice to achieve
unmatched clarity and shine. Rigorous purity tests
are conducted at two different assayer labs before
the products are introduced to the market, ensuring
that every item meets the highest standards of 92.5%

purity.

Preserving a Legacy of Artisiry

Bangalore’s legacy as a hub for silver craftsmanship dates back to the Wadiyar dynasty, which ruled
Mysore. The Maharajas of Mysore were known for their opulent silver artefacts, including doors, furniture,
and mandaps, which adorned their palaces. This tradition of excellence has been passed down through
generations, and today, Bangalore is home to over 500 factories and 5,000 artisans dedicated to crafting
exquisite silver articles and jewelry.

Anmol Silver has played a pivotal role in preserving and promoting this legacy. By providing livelihoods to
skilled artisans and embracing traditional techniques, the brand ensures that these age-old crafts continue to
thrive in a modern context. The artisans’ expertise is complemented by Anmol Silver’s use of state-of-the-art
technology, creating a perfect blend of tradition and innovation.



Bullion World | Volume 5 | Issue 02 | February 2025

Designs Inspired by Culture
and Tradition

Anmol Silver’s designs are a celebration of India’s rich
cultural and artistic heritage. From traditional lamps
and idols, the brand offers a wide range of products
that cater to diverse tastes and occasions.

The collection includes over 100 unique lamp designs
and a variety of idols crafted in finishes such as

3D, antique, and white polish. These pieces draw
inspiration from India’s mythology, religious traditions,
and artistic motifs, making them perfect for festivals,
weddings, and other special occasions.

One of the most iconic offerings is the marriage
set—a complete dinner set that symbolizes the love
and blessings bestowed upon a bride by her parents.
Such products not only hold cultural significance

but also carry deep emotional value, making them
cherished heirlooms for generations.
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Building Relationships
through Trust and
Service

Customer trust and satisfaction have
been central to Anmol Silver’s philosophy
since its inception. The brand’s dedication
to excellence is reflected not only in

its products but also in its approach to
customer service.

Every client is assigned a dedicated
relationship manager to ensure
personalized service and address specific
needs. This focus on building strong,
long-term relationships has helped

Anmol Silver cultivate a loyal customer
base across India. The brand also offers
post-sale services, such as product
maintenance and customization, further
enhancing the customer experience.



Expanding Horizons through
Innovation

Anmol Silver’s journey from a small retail store to a
leading name in silver manufacturing and wholesale
has been marked by continuous innovation. The
brand has leveraged exhibitions and trade shows to
showcase its unique designs and expand its reach to
prominent retail houses across the country.

The introduction of new technologies and machinery
has enabled Anmol Silver to stay ahead of market
trends while maintaining its commitment to quality.
By continually exploring new techniques and designs,
the brand ensures that its products remain fresh,
relevant, and appealing to a diverse clientele.

A Vision for the Future

As Anmol Silver looks to the future, its vision is clear:
to become a global leader in silver craftsmanship
while staying true to its roots. Plans for further
expansion include opening additional showrooms
and strengthening its wholesale network. The brand
also aims to explore international markets, bringing
the essence of Indian artistry to a global audience.

Anmol Silver’s success is a testament to the power
of resilience, innovation, and dedication. From its
humble beginnings in 2001 to its current stature as
a trusted name in the industry, the brand has stayed
true to its mission of delivering priceless quality and
craftsmanship.

Conclusion:
A Sparkling Legacy

Anmol Silver is more than just a business—it is a
celebration of India’s rich cultural heritage, a tribute
to its skilled artisans, and a beacon of excellence
in the silver industry. Every piece crafted by

Anmol Silver tells a story of tradition, artistry, and

innovation, making it a cherished possession for its
customers.

As the brand continues to evolve, its commitment

to preserving India’s artistic legacy and delivering
unmatched quality remains unwavering. Anmol Silver
truly lives up to its name—a priceless treasure in the
world of silver craftsmanship.





